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Introduction

• From the Amazon to the World

• Products compatible with the forest

• Dialogue with local companies



• From 2000-2025, 8 million people came to the Amazônia 
Legal, which today accounts for ~30 million people.

• Around 20% of the Brazilian exports come from States 
belonging to the region. 

• Lots of products compatible with the forest with great 
export potential.

Facts about the region:



The export of high value-added Amazonian products is part
of a wealth-generation model that keeps the forest

standing.

Assumptions:



Product selection

L i ç õ e s  a p r e n d i d a s

Estudo: Oportunidades Globais para Produtos Compatíveis com a Floresta – Amazônia Legal (vol. 1)

Brazilian Nuts

• da-Amazônia

• de caju

• de baru

Açaí

• Fruta

• Polpas

• Purês

• Pó

• Sorvetes

Coffee

• Robustas 
amazônicos

Cocoa and 
Chocolates

• Cacau (amêndoa)

• Chocolate

• Outras 
preparações com 
cacau

Amazon Fishes

• Tambaqui

• Curimatã

• Pacu

• Pirarucu

Other fruits

• Abacaxi 

• Maracujá

• Guaraná e 
derivados

Natural Honey

• Mel natural

• Derivados da 
apicultura 
(própolis, cera de 
abelha, hidromel)

Spice and 
seasonings

• Pimenta 

• Cumaru (Fava 
Tonka)

• Urucum

• Flor de Jambu

Cassava

• Mandioca 

• Tapioca e 
derivados

Bioinputs

• Gomas, resinas, 
óleos (p. ex., de 
Buriti, Tucumã, 
Andiroba, Patauá, 
Copaíba, Carnaúba, 
Babaçu, Pau-rosa, 
Pracaxi

Vol. 1

Vol. 2



Methodology

SELECTED
PRODUCTS

54 
NCM

Specialization of the
Legal Amazon Export 

Basket

Oppportunites from
the APEXBRASIL 

methodology

“Non-commodity” 
sectors
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Exports of the selected products by U.F.

• Total exports of US$ 610.2 mi (2024)
• 5 U.F. account for 98% of the exports
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Destination of the selected products

• U.S. (18%); Bolivia 
(13%); Venezuela 
(7%); Vietnam (6%); 
Germany (6%)



Is there demand for my Product?
What are the main maket access Requirements?

Who buys them?

Trade promotion traditional 
questions:



Product selection

L i ç õ e s  a p r e n d i d a s

Estudo: Oportunidades Globais para Produtos Compatíveis com a Floresta – Amazônia Legal (vol. 1)

Brazilian Nuts

• da-Amazônia

• de caju

• de baru

Açaí

• Fruta

• Polpas

• Purês

• Pó

• Sorvetes

Coffee

• Robustas 
amazônicos

Cocoa and 
Chocolates

• Cacau (amêndoa)

• Chocolate

• Outras 
preparações com 
cacau

Amazon Fishes

• Tambaqui

• Curimatã

• Pacu

• Pirarucu

Other fruits

• Abacaxi 

• Maracujá

• Guaraná e 
derivados

Na

• Mel natural

• Derivados da 
apicultura 
(própolis, cera de 
abelha, hidromel)

Spice and 
seasonings

• Pimenta 

• Cumaru (Fava 
Tonka)

• Urucum

• Flor de Jambu

Cassava

• Mandioca 

• Tapioca e 
derivados

Bioinputs

• Gomas, resinas, 
óleos (p. ex., de 
Buriti, Tucumã, 
Andiroba, Patauá, 
Copaíba, Carnaúba, 
Babaçu, Pau-rosa, 
Pracaxi

Vol. 1

Vol. 2
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AÇAI

COFFEE

COCOA

FISHES

Exports of the 5 selected products

NUTS
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NUTS AÇAI COCOA FISHES

Potential markets for the products

Mainteinance →

Consolidation →

Opening →

Recovering →



Global Claims: 
What Are 
They?

Claim = “appeal”, allegation, statement



Euromonitor Methodology

Which Claims 
Matter?

172 Claims in
 Food and Beverages

✓“Clean Label” 
E.g.: natural, preservative-free, non-
GMO

✓“Nutritional / Health”
E.g.: vegetarian, sugar-free, gluten-free

✓“Ethical Labels”
E.g.: organic, fairtrade, recyclable 
packaging



Euromonitor Methodology

Which Claims 
Matter?

Highlighted Claims:

6,4%

3,2%

2,8%

2,4%

2,3%

Organic

Gluten-Free

Natural

Vegetarian

Preservative-Free



Claims by Country:

How Can Claims 
Appeals Help Me 
Export?

1º 35.9% Vegetarian

2º 19.9% No Colorants

1º 18.8% Organic

2º 15.6% Preservative-Free



Interviewed Companies

https://goolaacai.com/ 
https://www.unifruit.com.br/ 

https://www.amazonpolpas.com/ https://www.nusoken.com/ 

https://www.facebook.com/dassoleragro 

https://www.atlasagrobr.com.br/ 

https://goolaacai.com/
https://www.unifruit.com.br/
https://www.amazonpolpas.com/
https://www.nusoken.com/
https://www.facebook.com/dassoleragro
https://www.atlasagrobr.com.br/


Interviewed Companies

https://fazendapanorama360.wi
xsite.com/fazendapanorama 

https://maniocabrasil.com/ 

https://www.souflorestaempe.com.br/ 

@robusta_amazonico/ 

https://marizafoods.com.br/ 

https://amazoniahub.com/ 

https://www.camta.com.br/ 

 @acriparpeixe/ 

https://fazendapanorama360.wixsite.com/fazendapanorama
https://fazendapanorama360.wixsite.com/fazendapanorama
https://maniocabrasil.com/
https://www.souflorestaempe.com.br/
https://www.instagram.com/robusta_amazonico/
https://marizafoods.com.br/
https://amazoniahub.com/
https://www.camta.com.br/
https://www.instagram.com/acriparpeixe/


• The Amazon biodiversity is a pillar for sustainable development in the region, creating 
employment and preserving the forest. 

• Role of public policies are even more relevant for the Region (credit, technical capacity, 
infrastructure, partnerships …)!

• Report (v1) focused on 5 products (nuts, açaí, coffee, cocoa, and amazon fishes);

• Potential for diversification beyond the U.S. and the Bolivian markets (e.g. EU, Middle East, 
Australia and China);

• Claims largely depend on the type of product and the market;

• Important methodology issues when it comes to Amazônia Legal Products classification and 
export stats.

Take aways:
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